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Abstract: For hundreds of years, self-business is a critical term that consistently comes to market, particularly for helpless
families who set up small-scale businesses to earn the necessities. But with the advancement of technology and a step
towards the digital world, we shifted from manual work to digital form.[1] To counter this manual work, marketers
decided to use the most powerful platform that is DIGITAL MARKETING. It is a component of marketing that utilizes
the Internet and digital technologies like smartphones, laptops to reach consumers at a significant level, promote their
products to them, and earn great profit. [12]This paper mainly studies digital marketing, including the difference and
contact between digital and traditional marketing, digital marketing over traditional marketing, solutions to digital
marketing, the role of social media as a promoter of it, and its future scope.[2] As per the research, every country has
oriented to UPI payment, Aadhar connects payment,[10] android/iOS applications, and many more.[1] These solutions
help us to build a secure platform for any transaction and help our business to grow. Social media is one of the best
platforms to support digital marketing as it furnishes individuals with the chance to communicate and share posts and
points.[3] If this approach of digital marketing has taken to all parts of the world, then the result will be very fruitful .[9]

Keywords: Digital Marketing, Traditional Vs. Digital Marketing, Digital Market Over Traditional Market, Solutions for
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I. INTRODUCTION
With the coming of the Internet age, some old marketing techniques have been disposed of and supplanted with new
strategies for product selling and showcasing. "DESK WORK™ has transformed into "DIGITAL WORK AND
ONLINE EXPLORATION." [4] The uprising that has occurred in the field of IT has changed the method of marketing.
This recent method is a lot less expensive, more straightforward, valuable, and demonstrated to be fruitful.[9] Without
really entering the market/shop, neither sitting around idly nor wasting cost nor energy, one can discover what needs and
make purchases with a quick click [14]

I1. TRADITIONAL MARKETING VS DIGITAL MARKETING
2.1 Traditional Marketing
Traditional marketing is the most acknowledged type of advertising that has been fruitful for quite a long time. It includes
numerous recognizable types of promoting that we watch and tune into our regular day-to-day existence.[2] Techniques
for traditional marketing can consist —
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Figure 1. Traditional Marketing Techniques
o Printing marketing- is one of the old strategies for customary showcasing, which has been expected since former
times. It is the procedure of publicizing in paper structure through papers, magazines, and bulletins circulated to the clients.
[refer to figurel]
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. Advertisements by mail- Regular postal mail Marketing utilizes printed material like postcards, handouts, letters,
inventories, and flyers sent through postal mail to the clients.

2.2 Digital Marketing
The advancement of products and services using the digital network to reach customers across the globe is known as
digital marketing.[2] Techniques for digital marketing include-
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Figure 2. Digital Marketing Techniques

. Websites- For some organizations, sites have replaced organization stores or print distributions. For B2B
organizations, they've supplanted the corporate handout and can assume a significant part in Supporting your image and
working with sales.[11]

o Online payments- The utilization of e-payments balances drafting checks, sending money and invoice for the
two organizations and clients. That allows quicker execution of transactions. [refer to figure 2]

111. WHY DIGITAL MARKETING HAS OVERCOME TRADITIONAL MARKETING
. Cost
Traditional marketing strategies are more costly than digital marketing techniques because traditional promoting
advertisements about the product require an enormous cost to concentrate on a more significant mass gathering. In
contrast, digital marketing has numerous types of advanced promoting methods that are free of charge.[2]
L] Hard to target audience
Digital marketing is not difficult to determine who visited our website, how often they visit, and what they view. Still,
on the other hand, in traditional marketing, once a print media mailed or delivered, it becomes much difficult to predict
who read it and who view our advertisement.[2]
. Less information
The information delivered by traditional techniques is much precise and less. Still, through digital strategies, in websites,
we can open multiple banners and links, and there is limitless freedom to share as much information as possible.[2]
= Time constraints
Traditional marketing doesn't permit one to react to changes in the commercial center as fast as computerized methods
of communication. As making magazine promotions and day by day paper advertisements may need a week or month
advance. Likewise, changing transmission advertisements requires time and extra creation costs. Then again, on the
Internet, one can, in a flash, refresh the website pages or Facebook pages to tell clients about the item or
administration.[15]

IV. SOLUTIONS FOR DIGITAL MARKETING
Here are some solutions to digital marketing that will help marketers maximize their profit and help them grow their
business.

L] Digital analytics-
It is a process of gathering digital data from various sources like websites, social media, and mobile applications [8] and
helps us improve our marketing strategies to earn significant profits.[5]
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L] Online payments-

UPI payments and Aadhar connect payments will give us a secure platform to do money transactions. Thus, online
payments will make marketing much easier and faster.[7]

. Android application-

It is the fastest way for humans to buy any product anytime and from anywhere. It is the best solution that we face time
constraints in traditional marketing.[1]

. Email advertising-

Our exceptional email marketing arrangement works backward. Rather than your designated client going to your site,
you approach them and make a retargeting mailing list.

V. ROLE OF SOCIAL MEDIA AS A PROMOTER
The imperfection in traditional marketing is that it hits each area of society, not the one specific designated area. To
counter this defect, marketers chose to utilize the grandest stage of this era: social media. SOCIAL MEDIA
MARKETING is vital for marking items or administrations as it relies upon Hash-Tags for the relationship with the
customer.[3] Marketers would utilize the hash-tag for profile examination to such an extent that they have arranged into
different classes. After the outcome is created, it would assist marketers in targeting a specific set of people. Likewise, it
would help superior lead generation, increment the number of sales and develop an incredible business connection within
the community.[6] Some best social media sites are Facebook, Instagram, and Google+.

VI. FUTURE SCOPE

With the implementation of this idea and making full use of new and upcoming technologies, we can establish a new
way for marketing.[13] We can get many benefits from it. Digital Marketing scope in the future of marketing will
flourish the most result-oriented trend and let businesses survive and allow them to grow.[1] Digital marketing has
many aspects that include copy, design, technology, and social media, marketing, finance, and business development.
Therefore, the growth of digital marketing will also lead to change in all these aspects. That will increase the number of
jobs available for these sub-sectors, and students can make solid and long-lasting careers in this last digital marketing are
the future and the most productive way for the betterment of the world.
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